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(313) 244-5247

kylebarnes23@gmail.com

www.urbanadshop.com

EXPERIENCE

15+ years in design and advertising, with a focus 
on creating impactful designs that meet complex 
business and marketing needs.

SPECIALIZATION

Expertise in digital, multimedia, social, and print 
campaigns across various sectors including branding, 
advertising, product development, sports, and 
entertainment.

GEOGRAPHIC REACH

Extensive experience working with brands and 
corporations in major metropolitan areas across 
America.

DESIGN PHILOSOPHY

Adheres to Antoine de Saint-Exupery’s principle 
of achieving perfection through simplicity, 
transforming minimalist approaches into innovative 
design solutions.

CLIENT COLLABORATION

Known for turning business challenges into 
opportunities, crafting adaptable marketing 
materials that balance client vision with practical, 
audience-resonating designs.

LEADERSHIP & TEAM BUILDING

Highly regarded for creating supportive work 
environments, leading teams with resilience and 
dedication to achieve goals.

NOTABLE ACHIEVEMENTS:

Branding and Design Leadership: Directed MSU 
Athletics Department’s branding and marketing, 
ensuring cohesive visual presence.

Strategic Branding: Developed influential branding 
strategies for Michigan, promoting it as a top 
business and community destination.

Website Redesign: Oversaw major Michigan business 
attraction websites’ overhaul, handling from wire-
framing to stakeholder communication.

Project Management: Managed creative projects 
end-to-end, guaranteeing high-quality, timely 
delivery.

Art Direction: Delivered art direction and design 
across various media, enhancing multiple 
departments and events.

Graphic Design and Copy writing: Led design and 
copy writing, aligning with business strategies and 
branding guidelines.

Brand Strategy: Engaged in early stages of 
advertising campaigns and corporate branding.

COMMUNITY ENGAGEMENT

Boosted brand awareness and positioning, driving 
community engagement and new business 
opportunities.

AT A GLANCE
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INTEGRATED
BRANDING 

CAMPAIGNS
CREATING COHESIVE EXPERIENCES ACROSS ALL PLATFORMS

I excel in designing and executing integrated campaigns that create a seamless brand experience. Our approach 
ensures consistent messaging and visual storytelling across digital, social, and traditional media.
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CHOOSE CHILD CARE

Client: Trying Together (Pittsburgh, PA)

STRATEGY

This campaign was designed to elevate the early child 
care profession by spotlighting real educators and 
their impact. Using an uplifting, community-driven 
approach, we crafted a compelling visual narrative that 
emphasized the importance of early childhood careers, 
while attracting new professionals to the field.

EXECUTION

•	 Campaign Branding & Art Direction: Developed 
a vibrant, modern identity that reflects warmth, 
inclusivity, and professionalism.

•	 Social Media Campaign: Designed engaging digital 
content to raise awareness and drive conversations 
among parents, educators, and policymakers.

•	 Out-of-Home Advertising: Created billboards, 
transit ads, and bus wraps to maximize community 
reach and career awareness.

•	 Interactive Art Exhibit: Designed storytelling 
installations featuring real educators, showcasing 
their dedication and career journeys.

•	 Printed & Digital Collateral: Developed brochures, 
postcards, and direct mail materials to support 
recruitment efforts and public engagement.

•	 Event & Environmental Branding: Created 
immersive wall displays, pop-up installations, 
and event signage to promote early childhood 
education at career fairs and community events.

RESULTS

•	 Increased career awareness in early childhood 
education.

•	 Strengthened engagement with educators, parents, 
and community stakeholders.

•	 Boosted workforce participation, leading to a 
higher interest in child care career resources.
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MICHIGAN STATE SPARTAN FOOTBALL 
SEASON BRANDING (2017-2022)

Client: Michigan State University Football

STRATEGY:

Developed a comprehensive, multi-year branding 
strategy for MSU Spartan Football, enhancing 
fan engagement, team identity, and recruitment 
appeal. The campaign integrated digital, print, and 
environmental branding to create a cohesive and 
immersive experience for athletes, students, and 
supporters.

EXECUTION:

•	 Program-Wide Marketing & Art Direction (2017-
2022): Led seasonal branding campaigns that 
reinforced MSU Football’s legacy and competitive 
edge.

•	 Social Media Campaigns: Created high-impact 
digital content, gameday graphics, and recruitment 
materials to drive engagement.

•	 Fan Souvenirs & Posters: Designed collectible 
posters and merchandise to strengthen school spirit 
and fan loyalty.

•	 Out-of-Home Advertising: Developed billboards, 
student and local bus signage to maximize game-
day awareness and community presence.

•	 Media Collateral: Designed media guides, press 
passes, and credentials to support journalist 
coverage and event operations.

•	 Facility Branding & Environmental Design: Directed 
football building interior décor, locker room 
graphics, and signage to create a motivational, 
team-centric environment.

RESULTS

•	 Strengthened MSU Football’s visual identity, 
enhancing recruitment, fan engagement, and brand 
consistency.

•	 Increased social media engagement with dynamic, 
shareable content.

•	 Elevated gameday experiences with high-impact 
environmental branding and promotional materials.
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Creating the Shared 
“Why and WIIFU”

The Opportunity (and 
Challenges) Ahead

Starting the Journey: 
Our Own Biases

Identifying and Responding 
to Microaggressions

Action Planning and Report-Out

+/Δ and Path Forward
23

“PRIVILEGE” DOESN’T MEAN 
YOU DIDN’T WORK HARD.

V I D E O

It means you didn’t have to face the 
magnitude of obstacles that people with 
other sociocultural identities needed to.

DIVERSITY
EQUITY &
INCLUSION
LEADERSHIP RETREAT  |  3.1.2022

18

HISTORICAL

STRUCTURAL

INSTITUTIONAL

INDIVIDUAL 
INTERPERSONAL

LEVELS OF SYSTEMIC INEQUITY

Default thinking that discrimination is always overt 
(white supremacy, misogyny, hate crimes, etc.) OUR DIRECT 

SPHERE OF 
INFLUENCE AS 

LEADERSPerpetuated through organizational rules, 
processes, norms

Rooted in centuries of human 
experience

Developed through systems

12

65%
of construction 
workers have 
witnessed racist or 
sexist behaviors
on jobsites

WE WON’T
SUSTAIN OUR WORK
IF WE DON’T CHANGE

31

As a Family of Companies, 
where are we right now?

Place your perceived current 
state on the chart at the front 
of the room

Did you all agree?

TEAM
DISCUSSION

EMPLOYEE
ORIENTATION PACKET
PJ DICK • TRUMBULL • THE LINDY GROUP | LET’S BUILD.

PJ DICK CORPORATE REBRAND & DEI CAMPAIGN

PJ DICK (Pittsburgh)
www.pjdick.com

OBJECTIVES

Refresh corporate branding to reflect modern values and 
enhance internal communication, with a strong focus on 
diversity, equity, and inclusion (DEI).

STRATEGY

Developed a cohesive brand strategy showcasing inclusivity and 
corporate innovation. Designed assets to strengthen the visual 
identity and align with DEI-focused initiatives.

EXECUTION

•	 Crafted a comprehensive DEI presentation deck with clear 
messaging and impactful visuals.

•	 Designed employee handbooks, orientation materials, and 
benefits summaries to streamline onboarding and reinforce 
company values.

•	 Produced retractable banners and exhibit displays to 
elevate event presence and align with the refreshed brand 
identity.

RESULTS

•	 Improved internal engagement and participation in 
DEI initiatives, enhanced brand perception at corporate 
events, and a cohesive visual identity that aligned with PJ 
DICK’s mission and values.Engagement: Achieved a 40% 
increase in social media interactions compared to previous 
campaigns.

•	 Community Impact: Over 1,000 mentor nominations and a 
significant uptick in local community involvement.

•	 Brand Growth: Strengthened Stellar TV’s reputation 
as a platform that uplifts Black voices and celebrates 
mentorship.
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CONSTRUCTION

DEVELOPMENT
& ADVANCEMENT

PROGRAMPresented by PJ Dick · Trumbull · The Lindy Group

JOIN OUR TEAM
We’re looking for high school students interested in the construction 
industry. Learn about construction, manufacturing, interviewing and 
more! Plus participate in a team-building competition and visit job 
sites, like the Charleroi Lock and Dam project.

APPLY TODAY  bit.ly/ConstructionProgram

Benefits Breakfast, Lunch, Transportation,
Personal Protective Equipment, Awards

Bonus Successful students will receive mentors, 
paid internships, and future job opportunities

$500 STIPEND | JUNE 13-17, 2022

TIPS FOR

FOR
PREPARING

COLLEGE

PLAN AHEAD
You can increase the odds of getting into your dream 
school by producing high-quality college application 
materials in advance. College applications will require 
transcripts and letters of recommendation.  Be sure to 
give your guidance counselors, teachers, coaches, etc. 
plenty of time to write your letters. Learn more about 
what to focus on each month during the 2022-2023 
school year by reading this article:

https://www.shemmassianconsulting.com/blog/college-
application-timeline 

GET INVOLVED
Get involved in after-school and extracurricular 
activities. Seek leadership roles when possible. 
There are endless opportunities to volunteer in 
Pittsburgh. If you need ideas, contact the United Way 
of Southwestern Pennsylvania at (412) 261-6010. 

This article shares ideas on what you can do this 
summer to boost your college application:

https://www.princetonreview.com/college-advice/
summer-activities-for-college-applications

WORK HARD

Keep up the hard work all the way through graduation! 
Second-semester grades can impact scholarship 
eligibility. If offered, take college/AP courses in high 
school. Pre-apprentice programs may also count toward 
college credits. Check with your counselor/college you 
may be interested in attending.

If you need academic support, log onto Tutor.com. You 
can do so free of charge with your Carnegie Library 
of Pittsburgh card. You can watch helpful videos, chat 
online with tutors, and even use a dropbox to receive 
feedback on essays. 

If you’re not sure what career path you would like to 
follow, no problem! Carnegie Library of Pittsburgh offers 
lots of vocational guidance books and career quizzes 
using one of the Job and Career Databases. Or, you can 
check out programs at Job Corps, Academy Pittsburgh, 
and Bidwell Training Center.

TAKING 
HIGHER 

EDUCATION 
TO THE

NEXT LEVEL
LET’S BUILD.

PJ DICK: DEVELOPMENT AND 
ADVANCEMENT PROGRAM CAMPAIGN

PJ DICK (Pittsburgh)
www.pjdick.com

OBJECTIVES:

Empower students and young professionals by 
promoting opportunities in construction and 
engineering while fostering interest in PJ DICK’s 
training and advancement programs.

STRATEGY

•	 Design visually engaging materials to resonate with 
a younger, career-focused audience.

•	 Position PJ DICK as a leader in professional 
development within the construction industry.

•	 Target schools, community colleges, and local 
community hubs through a multi-channel approach 
to maximize visibility and participation.

EXECUTION

•	 Created program flyers, presentation decks, and 
collateral, including workbooks and booklets, to 
support workshops and events.

•	 Developed retractable banners strategically placed 
at schools and community colleges to amplify 
outreach.

•	 Managed engaging social media posts that 
highlighted key program benefits, including a 
$500 stipend, transportation, and mentorship 
opportunities.

RESULTS:

The campaign enhanced program visibility, increased 
engagement with local schools and colleges, and 
positioned PJ DICK as a forward-thinking organization 
committed to talent development.
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NEW 
LEGACIES
WEBSITE SECTION CONCEPT 
AND USER-FLOW 

L O C A T I O N

HOMEPAGE

P U R P O S E

INTRODUCTORY 
BANNER

F U N C T I O N A L I T Y

STATIC

QUICK GLANCE 
PROFILE BANNER

P U R P O S E

SHOWCASE  FEATURED  
INDIVIDUALS

F U N C T I O N A L I T Y

HORIZONTAL SCROLLING

PROFILE BREAKOUT 
PAGE

P U R P O S E

EXPAND  FEATURED  
INDIVIDUALS

F U N C T I O N A L I T Y

STATIC

B U T T O N

FORWARD ARROW

D I R E C T  T O

QUICK GLANCE PROFILE SLIDER

F U N C T I O N A L I T Y

SELECT & HOVERING 

B U T T O N

DOWN ARROW

D I R E C T  T O

PROFILE BREAKOUT 
PAGE

B U T T O N

FORWARD & 
BACKWARD ARROWS

T O

CYCLE THROUGH PROFILES

USER-FLOW

JACK DANIEL’S “NEW LEGACIES: THE STORY 
OF NEAREST GREEN”

Jack Daniels (Chicago)
www.jackdaniels.com/en-us/BHM/NewLegacies

OBJECTIVE

Celebrate Black History Month by spotlighting Nearest 
Green, the master distiller behind Jack Daniel’s legacy, 
while showcasing emerging Black entrepreneurs who 
are creating impactful legacies today.

STRATEGY

•	 Leverage the legacy of Nearest Green to align 
with Jack Daniel’s core brand values of history, 
innovation, and authenticity.

•	 Create a dynamic, interactive digital platform to 
connect audiences with inspiring stories of Black 
entrepreneurship.

•	 Feature testimonials from diverse voices to reflect 
the campaign’s mission of highlighting generational 
impact.

EXECUTION

•	 Developed an engaging website interface featuring 
interactive storytelling about Nearest Green and up-
and-coming Black entrepreneurs.

•	 Designed visually compelling digital content that 
included video testimonials, entrepreneur profiles, 
and historical narratives.

•	 Partnered with influencers to drive traffic and 
engagement with the campaign, enhancing 
visibility and relevance during Black History Month.

RESULTS:

•	 Increased website engagement and social media 
shares during the campaign’s run.

•	 Fostered meaningful connections between the 
audience, the Jack Daniel’s brand, and its cultural 
storytelling efforts.
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VOTE SARAH ANTHONY CAMPAIGN

Senator Sarah Anthony (Michigan)
www.votesarahanthony.com

OBJECTIVE

Develop and execute a cohesive campaign brand to 
support Sarah Anthony’s re-election efforts while 
increasing voter engagement and awareness across key 
demographics.

STRATEGY

•	 Crafted a clear and relatable campaign narrative 
emphasizing leadership, trust, and community-
focused values.

•	 Integrated visually appealing designs and 
messaging to build a unified brand presence across 
digital and print platforms.

•	 Focused on outreach strategies tailored to engage 
diverse voter groups in Michigan.

EXECUTION

•	 Designed the campaign’s branding, including a style 
guide and media kit for cohesive visual identity.

•	 Created an engaging website with streamlined 
navigation and donation functionality to encourage 
voter interaction.

•	 Produced a campaign booklet detailing policy 
platforms and achievements.

•	 Developed several direct mail pieces emphasizing 
voter safety, key issues, and voting options.

RESULTS

•	 Strengthened campaign visibility and supporter 
engagement through consistent branding and 
strategic messaging.

•	 Empowered voters with accessible resources and 
inspired participation in the election.

•	 Community engagement and prospective student 
inquiries through consistent messaging and 
dynamic visuals.
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ART AS LIBERATION WITH MLB 
PITTSBURGH PIRATES

1Hood Media & MLB Pittsburgh Pirates (Pittsburgh, PA)

STRATEGY:

Developed a bold and impactful campaign to celebrate 
Black artistry within the Pittsburgh community. Focused 
on integrating cultural expression into a major sports 
event, creating a synergy between art, sports, and 
community engagement.

EXECUTION

•	 Campaign Art Direction & Branding: Designed a 
visually striking identity that reflects the theme of 
liberation, unity, and Black artistic excellence.

•	 Out-of-Home Billboard Campaign: Developed large-
scale billboards featuring dynamic visuals to drive 
awareness and excitement leading up to the event.

•	 Video Assets: Created engaging video content 
showcasing featured artists, event highlights, and 
behind-the-scenes storytelling.

•	 In-Stadium Displays: Designed high-impact digital 
graphics displayed throughout the stadium to 
reinforce event branding.

•	 Event Promotional Materials: Developed print 
and digital assets, including flyers, posters, and 
merchandise, to elevate the event experience.

•	 Social Media Contest for Fan Engagement: 
Launched an interactive campaign encouraging fans 
to share their experiences, fostering community 
participation and online buzz.

RESULTS

•	 Successfully bridged the worlds of sports and 
culture, creating a unique, immersive experience.

•	 Increased visibility for Black artists through high-
profile promotional placements.

•	 Elevated fan engagement with a highly interactive 
social media contest and in-stadium activations.

•	 Strengthened the Pittsburgh Pirates’ community 
impact and brand alignment with cultural advocacy.
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STARPOWER CAMPAIGN

Lansing Commnuity College (Lansing)
www.lcc.com

OBJECTIVE

Redefine Lansing Community College’s identity to 
better connect with current and prospective students, 
highlighting empowerment and pathways to success.

STRATEGY

•	 Introduced the “STARPOWER” theme to symbolize 
student potential and achievement.

•	 Delivered a multi-channel campaign targeting 
prospective students and the community.

•	 Created an empowering and consistent message 
across various platforms to solidify the college’s 
branding.

EXECUTION

•	 Designed billboards, retractable banners, and direct 
mail for outreach.

•	 Developed impactful magazine advertisements 
targeting regional readership.

•	 Created school web banners and banner ads placed 
on educational and social websites frequently 
visited by Michigan students.

•	 Crafted engaging social media assets, including 
Facebook and Twitter headers and posts.

•	 Produced custom student swag apparel to reinforce 
school pride.

RESULT 

Strengthened Lansing Community College’s position 
as a top choice for education in the region. Increased 
community engagement and prospective student 
inquiries through consistent messaging and dynamic 
visuals.
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LIVE WELL CAMPAIGN

Allegheny County Health Department (Pittsburgh)
livewellallegheny.com

STRATEGY

To address chronic disease prevention and promote 
health equity in Allegheny County, we developed 
a comprehensive branded campaign. The strategy 
included cohesive branding, community-driven 
storytelling, and multi-channel engagement to drive 
awareness and participation in wellness initiatives.

EXECUTION

•	 Brand Development: Designed logo and established 
comprehensive brand guidelines to ensure cohesive 
messaging.

•	 Infographics: Created data-driven visual content to 
communicate impactful health insights clearly and 
effectively.

•	 Social Media Campaign: Executed a series of 
engaging posts and stories targeting families, 
seniors, and community organizations using the 
hashtag #LiveWellAllegheny.

•	 Video Production: Produced testimonial and 
interview-style video content featuring community 
leaders and participants, amplifying campaign 
authenticity.

RESULTS

•	 Increased community engagement with over 2,000 
participants in wellness activities.

•	 Strengthened brand identity through consistent 
visuals and messaging across platforms.

•	 Enhanced awareness of health equity initiatives, 
driving measurable improvements in program 
participation and social media engagement.
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STELLAR AWARDS BRANDING (2021-2023)

Central City Productions (Chicago)
www.thestellarawards.com

STRATEGY:

Developed cohesive branding for the Stellar Awards 
that emphasized the event’s prominence in the gospel 
music industry. The campaign targeted gospel music 
enthusiasts and broader entertainment audiences, 
combining eye-catching visuals with a professional tone 
to elevate the event’s impact.

EXECUTION:

•	 Art Direction: Designed a unified visual identity 
across all platforms to represent the Stellar Awards’ 
essence.

•	 Material Collateral: Created event programs, 
invitations, and branded attendee materials for a 
seamless event experience.

•	 Billboard & Internal Design: Produced impactful 
outdoor advertisements and venue-specific 
branding to engage attendees.

•	 Publication Design: Developed sophisticated designs 
for award publications and souvenir books.

•	 Social Media: Delivered high-performing posts and 
promotional content for platforms like Instagram 
and Facebook.

•	 Video Assets: Crafted visually engaging video 
content, including teasers, recaps, and nominee 
spotlights.

RESULTS:

•	 Increased event attendance and virtual engagement 
year-over-year.

•	 Strengthened the Stellar Awards’ brand presence as 
a leading gospel music event.

•	 Enhanced audience connection through modern, 
cohesive design across mediums.
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STELLAR AWARDS CAMPAIGN

Central City Productions (Chicago)
www.thestellarawards.com

STRATEGY

Designed a comprehensive branding strategy that 
highlighted the prestige and cultural impact of the 
Stellar Awards. Leveraged multi-channel marketing to 
drive ticket sales, enhance audience engagement, and 
elevate the event’s visibility within the gospel music 
industry and beyond.

EXECUTION

•	 Brand Development: Created cohesive branding and 
style guides ensuring uniformity across all materials.

•	 Event Collateral: Designed billboards, marketing 
banners, venue signage, and branded assets to 
create an immersive on-site experience.

•	 Social Media Campaign: Produced visually dynamic 
and engaging content for event promotion, 
including countdowns, attendee highlights, and live 
updates.

•	 Media Materials: Designed souvenir booklets and 
press kits for media professionals and attendees.

•	 Red Carpet and Venue Activations: Created visually 
appealing setups for media coverage and guest 
interaction, amplifying the event’s prestige.

RESULTS:

•	 Increased social media engagement by 45%, driving 
a surge in ticket sales.

•	 Achieved over 500K impressions across all digital 
platforms through targeted campaigns.

•	 Elevated event prestige, strengthening partnerships 
with sponsors like BET and AARP.
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BUNDLES FOR HOPE CAMPAIGN

Bundles Luxury Hair Co. (Dallas)

www.bundlesluxuryhair.com/pages/bundles-for-hope
@bundlesforhopecampaign

STRATEGY:

Developed a heartwarming campaign centered on 
empowerment and confidence for women undergoing 
hair loss due to medical treatments. This initiative 
combined elegant branding with a strong emotional 
connection, creating a platform for women to feel 
supported while highlighting the premium quality of 
the product.

EXECUTION:

•	 Brand Development: Designed a fresh, uplifting 
logo and established brand guidelines to reflect 
compassion and hope.

•	 Photoshoot Art Direction: Orchestrated impactful 
photoshoots featuring real women and survivors, 
capturing authentic and relatable moments.

•	 Marketing Materials: Designed banners, brochures, 
and other print collateral to engage audiences at 
events and salons.

•	 Branded Packaging: Created eye-catching 
packaging with empowering messages to elevate 
the unboxing experience.

•	 Brochure Booklet: Designed an informative booklet 
detailing the campaign’s mission, product features, 
and how to get involved.

RESULTS

•	 Enhanced brand identity, increasing community 
awareness of Bundles Luxury Hair Co.’s mission.

•	 Boosted engagement on social media by 50% 
during the campaign launch.

•	 Expanded reach to new customer bases through 
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Black Music Honors Branding (2021-2025)

Central City Productions (Chicago)
www.blackmusichonors.com

STRATEGY

Positioned Black Music Honors as a premier cultural 
celebration by emphasizing iconic artists and their 
achievements. Focused on creating visually captivating 
assets to drive ticket sales, online engagement, and 
audience expansion through targeted branding 
strategies.

EXECUTION

•	 Art Direction: Delivered a cohesive visual identity 
across all event assets and promotional materials.

•	 Marketing Collateral: Designed posters, event 
programs, and branded attendee giveaways for 
consistent messaging.

•	 Billboards & Branded Design: Created high-impact 
outdoor advertisements to enhance visibility and 
drive interest.

•	 Publication Design: Developed detailed souvenir 
booklets and print materials highlighting honorees 
and performers.

•	 Social Media: Managed a compelling campaign for 
platforms like Instagram and Facebook, amplifying 
reach with bold graphics.

•	 Video Assets: Produced promotional video teasers, 
performer highlights, and event recaps to maximize 
anticipation and audience engagement.

RESULTS:

•	 Strengthened Black Music Honors as a prominent 
brand in cultural entertainment.

•	 Achieved a significant increase in social media 
engagement, ticket sales, and event attendance.

•	 Enhanced recognition of Central City Productions as 
a leader in showcasing Black excellence in music.
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BUNDLES LUXURY HAIR CARE REBRAND

Bundles Luxury Hair Co. (Dallas, TX)
www.bundlesluxuryhair.com

STRATEGY

Redefined the brand’s identity to position Bundles 
Luxury Hair Care as a premier choice for hair care and 
styling. Focused on creating a cohesive narrative to 
resonate with target audiences seeking high-quality 
and luxurious hair care solutions.

EXECUTION

•	 Rebranding & Brand Guidelines: Developed a fresh, 
modern visual identity and brand voice that reflects 
the luxury and care the products offer.

•	 Logo Design: Designed an elegant and professional 
logo to establish a strong brand presence.

•	 Packaging Design: Created sleek, sophisticated 
packaging that reflects the brand’s premium 
appeal.

•	 Product Design: Collaborated on product naming 
and design to align with the overall brand strategy.

•	 Product Launch Campaign: Crafted a comprehensive 
campaign to introduce the product line, including 
teaser promotions and influencer partnerships.

•	 Social Media Campaign: Designed engaging posts 
and stories to showcase product benefits, build 
community trust, and encourage user interaction.

RESULTS

•	 Increased brand recognition through cohesive 
design and messaging across all platforms.

•	 Achieved a successful product launch with high 
engagement rates on social media.

•	 Enhanced customer loyalty by establishing Bundles 
Luxury Hair Care as a trusted name in the luxury 
haircare market.
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SOCIAL & DIGITAL
MARKETING 
CAMPAIGNS

CREATING COHESIVE EXPERIENCES ACROSS ALL PLATFORMS

I excel in designing and executing integrated campaigns that create a seamless brand experience. Our approach 
ensures consistent messaging and visual storytelling across digital, social, and traditional media.
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MOTORMOUTH MULIMEDIA REBRAND

MOTORMOUTH MULIMEDIA (Pittsburgh)
ACCOUNTS
www.motormouthmultimedia.com
@motormouthmultimedia

OBJECTIVE

Rebrand Motormouth Multimedia to showcase its multicultural marketing 
expertise and drive new client inquiries.

TARGET AUDIENCE

Businesses seeking culturally resonant marketing in entertainment, advocacy, 
and family-focused initiatives.

STRATEGY

Created a cohesive rebranding strategy with bold visuals and empowering 
messaging, positioning Motormouth as a leader in multicultural marketing.

EXECUTION

•	 Launched a responsive website emphasizing client success stories and 
streamlined inquiries.

•	 Designed targeted social media campaigns featuring testimonials and 
dynamic CTAs.

•	 Developed visually engaging pitch decks tailored to prospective clients, 
aligning with their unique needs.

RESULTS

•	 Achieved a 35% increase in web traffic within the first month.

•	 Boosted social media engagement by 25% and significantly increased 
client inquiries.
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MAJOR CPA GROUP REBARND 

MAJOR CPA GROUP (Michigan)

ACCOUNTS
www.majorcpatax.com

OBJECTIVE

Strengthen client engagement and position Major CPA as a 
trusted resource during tax season.

TARGET AUDIENCE

Professionals, small business owners, and individuals seeking 
reliable tax services.

STRATEGY

•	 Crafted a multi-channel campaign emphasizing timely, 
actionable content to showcase expertise and build trust.

•	 Focused on a mix of digital engagement, print collateral, and 
practical tools to meet audience needs.

EXECUTION

•	 Social Media Management: Boosted online visibility with 
targeted posts, tax tips, and app promotion via Hootsuite.

•	 Direct Mail Calendar: Designed a branded tax-date calendar 
to provide value and stay top-of-mind with clients.

•	 Marketing Collateral: Produced professional booklets and 
business cards to reinforce the brand’s identity.

•	 Copywriting: Delivered compelling, informative copy for 
both digital and print assets.

RESULTS

•	 Significant increase in client inquiries and bookings during 
tax season.

•	 Improved engagement rates on social media through 
relevant, timely posts.

•	 Enhanced client loyalty and trust with practical resources like 
the tax-date calendar.
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SINGLE MOM DEFINED REBRAND

Single mom Defined (Michigan)

ACCOUNTS
@singlemomdefined

OBJECTIVE

Establish Single Mom Defined as a trusted resource for single mothers while driving 
engagement and community growth.

TARGET AUDIENCE

Single mothers (ages 25–45) seeking support, motivation, and practical resources.

APPROACH

Use authentic storytelling, shareable content, and actionable resources to inspire 
and connect the community.

EXECUTION

Campaign Concept and Creation
•	 Designed campaigns focused on empowerment, education, and support with 

bold visuals and uplifting messaging.

•	 Created engaging carousels, motivational posts, and parenting quotes to 
increase interaction and shares.

Social Media Management (Ladder Software):
•	 Curated content spotlighting Black-owned businesses, single-parent success 

stories, and interactive reminders.

•	 Fostered a vibrant online community through active engagement and 
personalized responses.

Resource Directory Website
•	 Developed a categorized online directory featuring financial aid, childcare, and 

educational tools.

•	 Integrated testimonials, blogs, and motivational materials to increase user trust 
and engagement.

RESULTS & METRICS

•	 Audience Growth: 30% increase in followers and 20% boost in engagement 
within 6 months.

•	 Website Traffic: 40% increase in visits and 25% growth in newsletter sign-ups 
post-campaign.

•	 Community Impact: Amplified visibility for Black-owned businesses and 
strengthened connections among single mothers.
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MISSION I ACTION CAMPAIGN

ywca greater pittsburgh (Pittsburgh)

ACCOUNTS
www.ywcapgh.org/
@ywca_pgh

OBJECTIVE

Promote grant applications to organizations advancing racial equity and 
gender justice in the Pittsburgh region.

TARGET AUDIENCE

 Nonprofit organizations and grassroots initiatives focused on eliminating 
racism and empowering women.

STRATEGY

•	 Developed a cohesive campaign with striking visuals and countdown 
reminders to create urgency.

•	 Leveraged storytelling through diverse imagery to align with the mission 
of equity and inclusion.

•	 Deployed a strategic social media schedule to maintain momentum and 
maximize reach.

EXECUTION

•	 Designed a multi-platform campaign, including bold social graphics and 
email reminders.

•	 Created countdown posts (“Two Weeks Left,” “One Week Left”) to 
emphasize the approaching deadline.

•	 Managed and tracked social media performance to refine targeting 
efforts.

RESULTS

•	 Increased Engagement: Achieved a 45% rise in social media interactions.

•	 Boosted Applications: Increased grant application submissions by 30% 
compared to the previous year.

•	 Community Impact: Strengthened YWCA’s connection to local 
organizations advocating for equity and justice.
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STATEMENT GREEN CAMPAIGN

MICHIGAN SATE SPARTANS (E.Lansing)

ACCOUNTS
www.msuspartans.com
@ spartanscountry

OBJECTIVE

Build excitement and engagement around the launch of the 
“Statement Green” alternate football jersey.

TARGET AUDIENCE

 Michigan State University students, alumni, and sports fans 
nationwide.

STRATEGY

•	 Highlight the bold, modern design of the jersey while evoking 
school spirit and pride.

•	 Create a visually impactful campaign focused on team pride and 
athletic excellence.

•	 Leverage social media to maximize visibility and fan interaction.

EXECUTION

•	 Developed the “Statement Green” branding concept, including 
tagline, logo, and campaign visuals.

•	 Designed high-energy social media graphics showcasing players 
in the new jerseys.

•	 Coordinated the release across Instagram, Twitter, and Facebook 
to generate buzz.

RESULTS

•	 Fan Engagement: Over 25,000 likes and shares across social 
platforms within the first 24 hours.

•	 Increased Traffic: A 40% spike in visits to the team’s online store.

•	 Community Impact: Amplified Spartan pride, reinforcing the 
brand’s connection with its passionate fanbase.
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SPARTAN SPOTLIGHT

MICHIGAN SATE SPARTANS (E.Lansing)

ACCOUNTS
www.msuspartans.com
@ msu_athletics

OBJECTIVE

Showcase the personal stories and achievements of MSU student-athletes to 
strengthen fan engagement and promote the university’s athletic brand.

TARGET AUDIENCE

Michigan State University supporters, prospective student-athletes, and 
alumni.

STRATEGY

•	 Highlight student-athletes’ unique journeys, blending sports excellence 
with personal narratives to foster a deeper connection with fans.

•	 Utilize video storytelling and visually captivating graphics for social 
media.

EXECUTION

•	 Branding: Created the “Spartan Spotlight” concept and visual identity, 
emphasizing the individual athlete’s journey.

•	 Video Production: Developed storyboards and directed video interviews 
highlighting athletes’ dedication on and off the field.

•	 Social Media: Designed posts and teasers to drive traffic to the full 
spotlight features on MSU Athletics’ platforms.

RESULTS

•	 Engagement: Increased social media shares and comments by 35%, 
reflecting strong audience interest.

•	 Fan Connection: Enhanced the emotional bond between fans and 
athletes, reinforcing community pride.

•	 Recruitment Impact: Boosted visibility for MSU Athletics among 
prospective recruits by showcasing a supportive and inspiring 
environment.
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MENTORING KINGS  TV SERIES CAMAPIGN

 Central City Productions (Chicago)

ACCOUNTS
@mentoringking
@stellartvnet

OBJECTIVE

Celebrate and amplify the impact of Black male mentors in 
local communities by encouraging public nominations and 
votes.

TARGET AUDIENCE

Black communities, local mentorship organizations, and 
supporters of mentorship initiatives.

STRATEGY

•	 Utilize social media platforms to engage audiences with a 
blend of storytelling and interactive elements like voting 
and tagging.

•	 Create a unified brand identity that resonates with the 
target audience and encourages grassroots participation.

EXECUTION:

•	 Branding: Developed the “Be the King You Would Follow” 
campaign, featuring a modern and empowering visual 
theme.

•	 Social Media Management: Managed posts across 
platforms, incorporating hashtags and filters to boost 
engagement and create viral moments.

•	 Interactive Features: Designed Snapchat filters and 
Instagram polls to allow users to nominate mentors and 
share their stories.

RESULTS:

Engagement: Achieved a 40% increase in social media 
interactions compared to previous campaigns.

Community Impact: Over 1,000 mentor nominations and a 
significant uptick in local community involvement.

Brand Growth: Strengthened Stellar TV’s reputation as a 
platform that uplifts Black voices and celebrates mentorship.



THANK YOU
Thank you for visiting my portfolio! If you’d like to explore more of my work, stay updated on my latest projects, or require 

further information, please visit my website at www.urbanadshop.com.

For any inquiries or collaboration opportunities, please feel free to contact me via email at 

info@urbanadshop.com or connect with me on LinkedIn at Kyle S. Barnes. I look forward to the possibility of working 

together and bringing your creative visions to life.


