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EXPERIENCE

15+ years in design and advertising, with
a focus on creating impactful designs that
meet complex business and marketing
needs.

SPECIALIZATION

Expertise in digital, multimedia, social,
and print campaigns across various sectors
including branding, advertising, product
development, sports, and entertainment.

GEOGRAPHIC REACH

Extensive experience working with brands
and corporations in major metropolitan
areas across America.

DESIGN PHILOSOPHY

Adheres to Antoine de Saint-Exupery’s
principle of achieving perfection through
simplicity, transforming minimalist
approaches into innovative design
solutions.

AT A GLANCE

CLIENT COLLABORATION

Known for turning business challenges
into opportunities, crafting adaptable
marketing materials that balance client
vision with practical, audience-resonating
designs.

LEADERSHIP & TEAM BUILDING

Highly regarded for creating supportive
work environments, leading teams with
resilience and dedication to achieve goals.

NOTABLE ACHIEVEMENTS:

Branding and Design Leadership: Directed
MSU Athletics Department’s branding
and marketing, ensuring cohesive visual
presence.

Strategic Branding: Developed influential
branding strategies for Michigan,
promoting it as a top business and
community destination.

Website Redesign: Oversaw major Michigan
business attraction websites’ overhaul,
handling from wire-framing to stakeholder
communication.
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Project Management: Managed creative
projects end-to-end, guaranteeing high-
quality, timely delivery.

Art Direction: Delivered art direction and
design across various media, enhancing
multiple departments and events.

Graphic Design and Copy writing: Led
design and copy writing, aligning with
business strategies and branding guidelines.

Brand Strategy: Engaged in early stages
of advertising campaigns and corporate
branding.

COMMUNITY ENGAGEMENT

Boosted brand awareness and positioning,
driving community engagement and new
business opportunities.
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INTEGRATED
BRANDING
CAMPAIGNS

CREATING COHESIVE EXPERIENCES ACROSS ALL PLATFORMS

| excel in designing and executing integrated campaigns that create a seamless brand
experience. Our approach ensures consistent messaging and visual storytelling across digital,
social, and traditional media.
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VO ONT LSRRG
Now Tan\rast

SARAH
ANTHONY

VOTE SARAH
ANTHONY

CLIENT
Senator Sarah Anthony
(Michigan)

 SARAH
ANTHONY

PORTFOLIO | KYLE BARNES Creative Director | Designer




JANUARY FEBRUARY MARCH

5w Mo T We Th Fr su Ma Tu We Th Fr S Su Mo Tu We Th P
248 128 4
w1 T 8 @ Wwn 5 4
718 18 318 15 18 17 B
- s W BEME
» o o7 [l
APRIL MAY
Tu We Th Fe Su Mo T e Th
t2s
g . 458 T8 8 W N
- | 7 d. LA 12 13 1418 oW
- ! " i = L RN 1 n @M A
MAJOR CPA GROUP S | manan LD
¥ : S5 S . ! JuLY AUGUST SEPTEMBER
i 2 : E v e % Su My Tu We Th Fr & Su Mo Tu We Th Fr S M To We Th Fe $a
( J V2 oa 4 LI
CLIENT R i T g ’ 4 WE DATES 158 L T “ 5 87 8 B
= e - S - MOIs W o LETIRERERTY R
H 5 ; o ” . " R R R LRI RN
Jrael Major, CPA R g o - 3 § ) 3 2 = 2 20 o 250260 M W W
. . 25 S e e 4 ar
(Mlchlgan) 4 L ot — OCTOBER NOVEMBE DECEMBER
; i . G i - s Ta We Th Fr Su Ma Ta We Th Su Mo Tu We Th Fr 3

348 12 1
112 1 8T 8 3 345 87 8
A8 1 e 1 [ERTRT 7 0 11213
t XN 2L e 0N
oW E W o952 2 2

117515

TAX & ACCCUNTNG SEROELS

www.majorepatax.oom

PORTFOLIO | KYLE BARNES Creative Director | Designer




DElI REBRAND

CLIENT
PJ DICK
(Pittsburgh)

v

EQUITY

DIVERSITY
INCLUSION

LEADERSHIP RETREAT | 3.1.2022

LEVELS OF

PP TPTPI
Default thinking that discrimination is always overt

f f : OUR DIRECT
white supremacy, misogyny, hate crimes, etc.
¢ P v vny ) SPHERE OF

INFLUENCE AS

Perpetuated through organizational rules, READERS
processes, norms .

Developed through systems

STRUCTURAL

Rooted in centuries of human
experience

HISTORICAL

AG
DA

Creating the Shared
“Why and WIIFU”

The Opportunity (and
Challenges) Ahead

Starting the Journey:
Our Own Biases

Identifying and Responding
to Microaggressions

Action Planning and Report-Out

+/A and Path Forward

of construction
workers have
witnessed racist or
sexist behaviors
on jobsites

WE WON'T
SUSTAIN OUR WORK
IF WE DON'T CHANGE
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DOESN'T MEAN
YOU DIDN'T WORK HARD.

It means you didn’t have to face the
magnitude of obstacles that people with
other sociocultural identities needed to.

EMPLOYEE

PJ DICK - TRUMBULL - THE LINDY GROUP

v

LET’S BUILD.

=)

As a Family of Companies,
where are we right now?

TEAM

Place your perceived current
state on the chart at the front
of the room

Did you all agree?

NON-UNION

BENEFITS
SUMMARY
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FUTURE
BUILDERS
PROGRAM

CLIENT
PJ DICK
(Pittsburgh)

PJ DICK

V-
TRUMBULL ="

LINDY GROUP

Presented by PJ Dick - Trumbull - The Lindy Group PROGRAM

JOIN OUR TEAM

We’'re looking for high school students interested in the construction
industry. Learn about construction, manufacturing, interviewing and
more! Plus participate in a team-building competition and visit job
sites, like the Charleroi Lock and Dam project.

$500 STIPEND |

Breakfast, Lunch, Transportation,
Personal Protective Equipment, Awards

Successful students will receive mentors,
paid internships, and future job opportunities

4 ) Dick
| TRUMBUILL
LINDY GROUP

PLAN AHEAD

You can increase the odds of getting into your dream
school by producing high-quality college application
materials in advance. College applications will require
transcripts and letters of recommendation. Be sure to
give your guidance counselors, teachers, coaches, etc.
plenty of time to write your letters. Learn more about
what to focus on each month during the 2022-2023
school year by reading this article:

https://www.shemmassianconsulting.com/blog/coll
application-timeline

- GET INVOLVED

Get involved in after-school and extracurricular
activities. Seek leadership roles when possible.
There are endless opportunities to volunteer in
Pittsburgh. If you need ideas, contact the United Way
of Southwestern Pennsylvania at (412) 261-6010.

This article shares ideas on what you can do this
summer to boost your college application:

https://www.princetonreview.com/college-advice/
summer-activities-for-college-applications
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WORK HARD

Keep up the hard work all the way through graduation!
Second-semester grades can impact scholarship
eligibility. If offered, take college/AP courses in high
school. Pre-apprentice programs may also count toward
college credits. Check with your counselor/college you
may be interested in attending.

If you need academic support, log onto Tutor.com. You
can do so free of charge with your Carnegie Library
of Pittsburgh card. You can watch helpful videos, chat
online with tutors, and even use a dropbox to receive
feedback on essays.

If you're not sure what career path you would like to
follow, no problem! Carnegie Library of Pittsburgh offers
lots of vocational guidance books and career quizzes
using one of the Job and Career Databases. Or, you can
check out programs at Job Corps, Academy Pittsburgh,
and Bidwell Training Center.

PJ DICK
TRUMBULL
LINDY GROUP

TAKING

HIGHER
EDUGATION

T0 THE
NEXT LEVEL

%) Dick | LET's BUILD.
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a Stars

Small Business Development Ceter

. ALANSING
COMMUNITY #starpower
#\ltﬂlLLHGET ! (Erzargaren)

STARPOWER Empower
y for Utility Training

CLIENT

Lansing Commnuity P

College (Lansing) o

Become a Star!

Y B, N I [, MRS, BTy
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LIVE WELL

CLIENT

Allegheny County Health
Department

(Pittsburgh)

SCREENING

STORY

=ie's dmpovtent b put szresnings. Mz gosd
for your beairh. This rewmbeds s fo 90 o e
sisteyr # gat chacked more oitan = Rorit
Durgass, Cisirbcn Rasident

Dugemma Urvarsky Comer fer sbagenttos.
e, e Gonsber Plisburgh Communty
Food Back, Jest iearvest and the YMCA hops
rrzrs pecpis wil recsive presentvs heaith
sereanirgs Hss Ausits Durgess Hesing 95
frie hamith screasing wvents sk 03 lecaticons
Inzreasas sscmer in Sewheaes serocas mnd s
B poaRice map boward redusieg dazariia i
REACH communis.

Il 508 pecpis receteed cheonis dlosss
and sacial detserinects of heath scressisgs.
Of tcae screaned, 305 idet fled as inck’
Adriens Amaries [AA) and wess ssrearsd
For high chabasiercl (32847, dinbeies (1A
A mad Bigh blocd sresssre (375 Al ©F
‘them serensd, 308 pacpls demtibed ke
Dlackihrican Ammrican. Addbiasally FEACH
partnecs conducted tobecos (W0 AA) and
food inpecusity (13 A scesrings:

b,
pre e Pariean i pesiens o
gt el e gt

lian, Mace Commsnity SardteL NE % AT EOGN
ach s ciabaion ans

S curemct, svasks, 370 paklaske 91
o whizh wirs Blackifricen Armesican—wars
rafarrec 13 Ducuesre Lishaesty's Canter far
Intsgrate Hesith as well 2 thair semary cim
Ehrpaician or u fucaraly quaiifed hesith center i=
Ehmir nstghborboad,

Meaith professioals from t
Pharmacy, Murs)

Drustsesrss Univarsity hole Al shest and COVD-19
wazcination cliskca. Hors Shas

5,850 peopie recanved

Immunietizne

Te mzreass swarasae

bout the so-cost

cilsicn, REACH

patnars hested s

Ihen Paceback wed

YorsTube progrs

wetth Tissd Made

arktied Askn

minds steut gatisg the
shen Snzs Diszk and Bresn

Fecple are diagacesd asd dying ot

righer nates than thetr wiskm cosrsnarts, aed
gating amnEss ok lower rate, B show shes
Tight 50 tha sngeisg =riee ar comkalted tha
heigttesed hestancy ssmousding the wascice in
kb Blnci commushy.

Por maes Isformatian,
is: ihmmalniingheemy sy REACH

=T
ey e e ——
s s snand A

Rummadl: Coanch hosud ro-cos
ahed el and debaimd

e
oA i hervanss CompeEn

ety a0 e
it vty 2 Ly 1 G
o st sy

uulnu‘w_,u-l\-i-lm-bwmm'\u
g I

1814 ok ey 53 FATan pemas and
T Tee———

VoL okl ket G f Rt i on
st

Far maew inhermaticn,
R ———

CHALLENGE

HLUVEWELLALLEGHENY
HREACHAALLEGHENY

HLIVEWELLALLEGHENY
HREACHAALLEGHENY
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SENIORS FMMIL‘!r FUN

HLUWVEWELLALLEGHENY HLUIVEWELLALLEGHENY
HREACHAALLEGHENY HREACH4ALLEGHENY
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'STELLAR
" AWARDS

MARCH 29TH,2019% &6PM

THE BIGGEST NIGHT .GET YOUR TICKETS Naw

STELLAR

AWARDS

CLIENT : ;= : _ A = - g > MARCH 29™, 201
Central City Productions ”‘“E;.ﬁm;;;g;m P 28 MAR(:H 2729 - St i gy e s = ORLEANS ARENA - LAS V ,
(Chicago) | o oo S - N A~ 2 THE BIGGEST NIGHT

AN EPIC WEEK. OF

m}l} M' --G‘-}s:r.hf’mmm S - :-_1 ﬂ. : '._“. # *. i - ‘ IN GOSPEL TUSIf

G_,D, — = - R e it ]
AND AN NﬁuH'.:Eia E-"Etm

AWARDS SHOWCASE LIVE

OFLLES SHUMID0N | 1008M URLANS R | i

Tickets ovolloble ot orleansarena.com

EPyP%ercarl'-lm 252 LIVE®
: REAMING

ESTELLARSTYLE #STELLARAWARDSZO01S . WWW. TICEETMASTER. COM
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BUNDLES FOR HOPE

CLIENT
Bundle Luxury Hair Co.
(Dallas)

BUNDLES

b o
y

WHEN YOU LOOK GOCD,

BUNDLES LUXURY
HAIR CO.

13740 MOV UITE 524
13740 MIDWAY ROAD S
FARMERS BRANCH, TX 75244
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OUR PRODUCT

O hair gystems ore hand mada with core fipm Premiven
Vingin Human Hair strands, Each stiond s afoched i
1 o light weight, breathoble ond veritlaied be
corbort. Eoch vt con be chemicaly processed, coloond,
ot ond styled vsing srding rocly,

If proparky coved for eoch hair satem will lagt opprovimanaty
12 monhs ot lenger.
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SINGLE MOM
DEFINED

CLIENT
Single Mom Defined
(Pittsburgh)

'.‘_lom Resource Directory
P s

Reminder

SINGLE MOM

SELF-CARE —_——
CALENDAR

A W may encounatr many dedeats

You may be

but
you aren’t

800-346-0380

@glc Mom Defined @

The most difficult part of
dating as a single parent is
deciding how much risk your
own childs heart is worth”

Visit SingleMomDefined.com
for more mindfulness activities!

BLACK-OWNED
BUSINESSES There's no way to be a

T = / perfect mother and a million

ways to be a good one. |,
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ART DIRECTION &
GRAPHIC DESIGN

CRAFTING VISUAL STORIES THAT CAPTIVATE AND INSPIRE

My art direction services focus on creating compelling visual narratives.
We blend creativity with strategy to ensure each project is not only aesthetically pleasing but
also aligns perfectly with your brand’s identity and goals.
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GET A SKILL
GET A JOB

CLIENT
Lansing Community
College (Lansing)

14

O\ W
oo

=
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STATEMENT GREEN
ALTERNATE LOOK

CLIENT
Michigan State Spartans
(East Lansing)

STATEMENT

i
; ]
B 'i"ﬁ'F%

MAKE A STATEMENT.
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SPARTAN
SPOTLIGHT

CLIENT
Michigan State Spartans
(East Lansing)
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STELLAR AWARDS

CLIENT
Central City Productions
(Chicago)
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éAKING __ = — JUSTIN GILES

GHI CAPITAL / REAL ESTATE GURUS

JACK DANIEL
BLACK HISTORY
MONTH INTERFACE

CLIENT
Jack Daniels
(Chicago)

JUSTIN o _:1|_||_m|_ g

GHI CAPITAL / REAL ESTATE GURUS

Industry - Real Estate
Atlanta, GA

NEW LEGACIES
_MAKING IT-COUNT
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CHOOSE CHILD CARE

CLIENT
Trying Together
(Pittsburgh)

CHOOSE
CHILD
CARE.

ELEVATING THE EARLY
CHILD CARE PROFESSION

N

ELEVATING THE EARLY
CHILD CARE PROFESSION

ey b tha sprifitance dd_.r roke. W yotive
ke s making 4 difvoocs right from ce
Seant i B bt e e

a TiEamLy
v "I#m
2 dliPROVESTFINS
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ting BWearTheCrown

‘ ' MENTORING .. s csemstion ien MENTORING
MENTORING KINGS toringhingom "Mi KINGS Sicrinakins o HM KINGS
CLIENT
Central City Productions
(Chicago)

5 kmoww @ mentor who :\
t b recognized?
Hnmlimtlthimtndm

[l L Al s MentoringKing
Vote at & using #WearTheCrown
mentoringking.com

CRDWN THIS

¥ fﬂ[
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INTRODUCTION TO
THE CENTER FOR
MANUFACTURING
EXCELLENCE

CLIENT
Lansing Community
College (Lansing)

THE CEMTER FOR

= MANGFACTURING

S EXCELLENCE

6 RO W
Wl ST

CENTER
FoR
MARUFACTURING
EXCELLENCE
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SCHINDLBECK
LAW, PLLC

LOGOS AR

S MQgIC'JJWN
CLIENTS il i GPO A é'é ) < secemon
Sure Fyar Pet Supplies S U rgfya r

(Los Angles)

Motown Live
Congressional Black
Caucus (Wash. DC)

t'ﬂt” [ i;fﬁ{i‘ u’?(: t'-'EF-'fﬁ!l‘f

Schindleck Law
(Chicago)

Ourhair Beauty
(Atlanta)

DCI Financial
(Lansing)

Michigan State Spartans
(East Lansing)

BRAND * EMPOWER * EDUCATE * INNOVATE
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THANK YOU

Thank you for visiting my portfolio! If you'd like to explore more of my work, stay updated on my latest

projects, or require further information, please visit my website at www.urbanadshop.com.

For any inquiries or collaboration opportunities, please feel free to contact me via email at
info@urbanadshop.com or connect with me on LinkedIn at Kyle S. Barnes. | look forward to the

possibility of working together and bringing your creative visions to life.



